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Our Audience

ripitup.com.au attracts an 
audience aged 18 – 35 who are 
music, food, fashion and art 
obsessed. They are actively social 
with 69% going out a couple of 
times a week and 65% spending a 
whopping $100 - $200 to quench 
their thirst for entertainment. Our 
loyal users actively support the 
music industry with 71% buying 
tickets to gigs at least once a 
month and 84% reaching into their 
pockets to purchase an album 
reviewed. They interact with us 
throughout the day across our five 
platforms – ripitup.com.au, Rip It 
Up Facebook, Rip It Up Twitter, 
Rip it Up Instagram and our weekly 
enewsletter – they are the first in 
the know.

We speak their language. 

We are the first to break music 
news and announce tours; 
showcase the best local talent; 
uncover new cafes, restaurants 
and bars; promote film, fashion, 
art, theatre and dance as well as 
provide the most comprehensive 
entertainment guide for Adelaide. 

Positioning

We launched ripitup.com.au in 
1997. Rip It Up’s media properties 
are multifaceted and include a 
weekly e-newsletter, mobile site, 
RIU TV production arm and, above 
all, our digital home of all things 
music, food, film, fashion and art. 
ripitup.com.au produces unique, 
original and intelligent content 
that entertains our readers. Our 
weekly e-newsletter ensures that 
they are the first in the know and 
our mobile website is optimised 
so that regardless of location, they 
have access to our sites 24/7. 
Now, more than ever, our users are 
provided with entertaining news 
fresh dalily.
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7 7 % 
Of readers are aged 

29 and under. 

8 7 %
Attended an event advertised  

in Rip It Up.

7 5 %
Visited a pub, club or bar 

featured in Rip It Up.

8 5 %
Readers of ripitup.com.au  

are Australian 15% 
 international readers

5 7 % 
Of users are men

4 3 %
Of users are women



Social media

Our audience actively engage with us 
through our social media touch points. 
Our social media following is one of 
the highest in Adelaide and continues 
to grow at a rapid rate due to our 
niche content.

2,600 
followers

12,500 
subscribers

7,000 
followers

23,000 
likes

Google Analytics: period ending  
Feb 2014/Month

Page 
Impressions
150,000
 

Unique  
Visitors
75,000
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RIP IT UP  
e-newsletter advertising

Our e-newsletter is a 
weekly dose of music 
announcements, news & tours. 

The best of Adelaide’s food, fashion 
and art plus coverage from the 
hottest events, as well as the guide 
to what’s coming up.

We offer different advertising options 
with e-newsletter advertising as well as 
e-newletter take over advertsing.

Frequency
Weekly 
Thursdays
Current 
database
12,500
 
Open rate
30% – 40%
Click 
through rate
40% – 50%
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STANDARD DISPLAY 
Advertising Specs

ADVERTISING

Leader Board
728 x 90px
 

MREC
300 x 250px

Half Page  
300 x 600 px
 

Banner (Music News,  
Local & Gig Guide only)

600 x 50px

Tile (Local, Snapped  
& Gig Guide only) 
350 x 120px

Notify Bar 
1170 x 90 px

DURATION 

Day
Week
Month 
 
Day
Week
Month

Day
Week
Month

Day
Week
Month

Day
Week
Month

Day
Week
Month

IMPRESSIONS

2500
18,750
75,000 
 
5000
37,500
150,000

5000
37,500
150,000

3,333
25,000
100,000

1,266
9,500
38,000

2,500
18,750
75,000

* Maximum 
file size 
1MB. 
Animated 
GIF, JPEG, 
PNG or 
Flash files 
accepted.
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STANDARD DISPLAY 
Advertising Specs

Leader Board (animated) 
728 x 90px

MREC (animated)
300 x 250px

Half Page (animated) 
300 x 600 px

Notify Bar (static) 
1170 x 90 px

Banner (animated) 
(Music News, Local & Gig Guide only)

600 x 50px

Tile (animated)
(Local, Snapped & Gig Guide only) 
350 x 120px
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RICH MEDIA
Advertising Specs

ADVERTISING

Side Skins
162 x 846 px (x2)
 

Page Wrap
Notify Bar  
& Mega Side Skins

Standard Video Ad 
300 x 250 px 
25 seconds 

 

DURATION 

Day
Week
Month 
 
Day
Week
Month

Day
Week
Month

IMPRESSIONS

10,000
75,000
300,000 
 
12,500
93,750
375,000

5000
37,500
150,000 * Maximum file size 1MB. 

Animated GIF, JPEG, PNG 
or Flash files accepted.

Side Skins (static)
162 x 846px (x2)

Standard Video Ad 
300 x 250 px 25 seconds 

Page Wrap (static)
Notify Bar (1170 x 90 px) & 
Mega Side Skins (693 x 1200 
px, safe area 162 x 1200 px) 
- Place text inside safe area
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Local advertsing specs
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For years we have worked with 
some of the biggest brands to 
deliver their message to our niche 
readership and online audience.

We have work with  
brands such as these:
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Level 8, 33 Franklin St, Adelaide SA 5000

Post: GPO Box 1246, Adelaide SA 5001

Phone 08 7129 1030 Fax 08 7129 1059

Contact Us
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Digital Sales Manager
Nerida Foord 
neridafoord@ripitup.com.au 
08 7129 1043 / 0403 253 827

Digital Manager
Jess Bayly
jessbayly@ripitup.com.au

Administration
Kate Mickan
admin@ripitup.com.au

Group Art Director
Sabas Renteria
sabas@ripitup.com.au

Group Editor
David Knight
davidknight@ripitup.com.au

Senior Staff Writer
Jimmy Bollard 
jimmy@ripitup.com.au

Staff Writer
Ilona Wallace
ilona.wallace@ripitup.com.au


